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Sustainable development through appropriate technology

PORTFOLIO

reated development solutions in close consultation with these organisations. We have provided advison

M

Panoply Digital has
assessments, research, data collection, learning design, and training in Africa, Asia, North America, and South America. We st

publications spanning development issues in journals, trade publications, books, and on our blog.
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Research for Emergency Aftershock Response

Sian Bayne & Michael Gallagher
Centre for Research in Digital Education
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INSTI

United Nations *
Educational, Scientific and
Cultural Organization
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> Sustainable Development Goal 4 > Education in Africa
Education & Literacy The Official Source of Internationally-Comparable  Data for the Region Facing the
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& GSMA Intelligence < Mobile World Live

ABOUT US WHATWEDO  MEMBERSHIP NEWSROOM SEARCH Q
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To date Tigo Rwanda has empowered over 70 women as Tigo cash agents and the impact on
the women’s lives and businesses is beginning to show ~Watch the video

l

, in #MENA #MobileEconomy https://t.co/EKIRNV7cAC https://t.co/iIFIbP5Dpmz https://twitter.c

Connected Women Programme

Accelerating digital and financial inclusion for women

Our mission is to reduce the gender gap in mobile internet and mobile money services in low-

and middle-income countries and unlock significant commercial and socio-economic
opportunities.

In today’s Increasingly connected world, women are being left behind. A significant gender gap

In moblle phone ownership and usage In low-and middle-Income countries IS hindering growth " NEO

This site uses cookies as described in our Cookie Policy. You can change your cookie settings at anytime Otherwise, if you agree to our use of cookies, please continue to use our site.



CHANGELOCATON ¥ f ©@ 8 in

SOCIALTHINKING  OURWORK ~ CAPABILITIES  BLOG ~ CAREERS ~ CONTACT Q

WE DELIVER WORLD-CLASS CREATIVE
IDEAS WITH FORWARD-THINKING
BRANDS.

4 h[
BEYOND THE FILTER BUBBLE: THEA:
FOR SOCIAL DIVERSITY '

Our Chief Strategy Officer looks at information diversity and the impact
of the filter bubble on social media.

MORE

SPECIAL REPORTS

DIGITAL IN 2017: GLOBAL OVERVIEW

SIMON KEMP | 24 JANUARY 2017 60 T0 BLOG HOMEPAGE »
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HOW HAVE OTHERS DONE THIS?
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BANGLADESH




HOW HAVE OTHERS DONE THIS?

INDIA

* Mobile operator Uninor sold paired SIMs
to husbands and wives

« Specific marketing to men to see
importance of wives owning a phone

. 33% of female

customers were first-time mobile
owners as a result



HOW HAVE OTHERS DONE THIS?

« Government pays teacher salaries
through mobile money

COTE » Parents pay school fees through mobile

D'IVOIRE ey

* Reduces risk for teachers —
predominantly female — being robbed

 Reduces time for mothers for queuing
to make cash payments




How has radio and TV been used to reach women?

In Ethiopia,
10% of women
have access to mobile, compared

to 25% of men

« Women’s access to radio much
higher than access to mobile

« BBC Media Action developed radio
programs for women to share
maternal health information
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How has radio and TV been used to reach women?

——

-
e

4 .’ ¢ _1@ 5 )-\'\. .
;',. W RN O
,).._‘ , >

- BBC Jana|a~ ore
platforms -~ V, me %
"ewspape[“-‘
Ianguage|r,y

million Ba qla

R.\-‘ v

BANGLADESH

TV platform had
highest reach for women:

50% of TV users
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messaging & voice BotS10 engage
anyone, anywnere;
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Hi @contact.name, thanks for G

buying a filterl We have a few
quewuo 8. Where do you get
your water? Answer with tap,
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messages flows  analytics campaigns triggers
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Contact

Hi Jennifer, your RAV4
is all clean and ready
for pickup. Are you
interested in a
premium wax today for

only §4.85?

Great! We'll get right
on that, just give us 15
minutes. Your total
today will be $39.50.

tin the flow

yelusive Flow
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